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student activity 1

Warriors Don’t Cry

Youth Activists  
Using the resources below, choose three modern-day youth activists to research further. Several will likely be familiar from Warriors Don’t Cry.  
You are encouraged to choose activists who are passionate about the same cause(s) you are.

Education World: Inspiring young activists changing the world

DoSomething.Org: 7 Young Activists Working at the Intersection of Environmental and Racial Justice 

BBC: BBC Radio 4 - Power Out - Eight young activists changing the world   

Name Age Their cause(s) Their goals Their tools A quote from them

https://www.educationworld.in/inspiring-young-activists-changing-the-world/
https://www.dosomething.org/us/articles/7-young-activists-working-at-the-intersection-of-environmental-and-racial
https://www.bbc.co.uk/programmes/articles/2TbrqHhssg3GWBkYjPkYP22/eight-young-activists-changing-the-world
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Warriors Don’t Cry

Social Media Planning Template Part 1 
Choose a cause that you feel passionate about. It could be something that affects you at the personal or local level (i.e., your school or community),  
or something on a global scale. 

Next, choose a social media platform to advocate for your cause. Choose to create an audio, video or image campaign for your cause. 

Use this sheet to help you brainstorm.

Format Platform Platform Cause

Video

Image

Audio

Tik Tok

Instagram Reel

Youtube

Other: _______________

Twitter infographic

Instagram post

Twitter gif

Other: _______________

Spotify ad

Podcast

Other: _______________

Other: _______________

Who is your intended audience? ����������������������������������������������������������������������������������������������������������������

What is the main message you intend to convey?��������������������������������������������������������������������������������������������������

������������������������������������������������������������������������������������������������������������������������������������������

_What tools and/or materials will you need? (i.e., digital tools like Canva, props for your video, DAW tools like BandLab, etc.) ����������������������������������������

������������������������������������������������������������������������������������������������������������������������������������������
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Warriors Don’t Cry

Social Media Planning Template Part 2 
Use this space below to plan your campaign. Write a script for your video or audio file, or sketch your graphic.  
What else could enhance your message on social media? How can you engage with your “warrior spirit” to promote your cause?
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